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I am not an 

expert, but . . .



GOODREADS IS . . . 
-A social media site for readers & books.

-A place to promote your books to 
people who really like reading books!



According to Statista.com . . .

Today there are over 120 million users!



The Cons of Goodreads

• The site is not user friendly. (When in doubt, find tutorial 
videos!)

• Harsh reviewers.

• Owned by Amazon.com. (Have to pay for giveaways now.)

“Goodreads was a rival to Amazon as a place for discovering 
books” and this deal “consolidates Amazon's power to determine 
which authors get exposure for their work.” 

–The New York Times , regarding the 2013 
Amazon acquisition of Goodreads



Need help? Ask a Goodreads Librarian.

• They are volunteers.

• They can help fix things that 
authors cannot fix.

• Learn more here: 
https://help.goodreads.com/
s/article/What-is-a-
Goodreads-Librarian-
1553870935316

https://help.goodreads.com/s/article/What-is-a-Goodreads-Librarian-1553870935316


On Goodreads Reviews
• Book reviews matter.

• Three and four-star reviews are 
important. You need these!

• Goodreads book reviews are 
individually more powerful than 
Amazon reviews because readers 
talk about them, share them, and 
interact with them.

• You can interact with Goodreads 
reviews to ensure more readers 
see them and your book.

What the stars mean.



The Pros of Goodreads

• Get free exposure for your book—before you even finish 
writing the book!

• Help your author friends get exposure for their books.

• Find new readers.

• Communicate with your readers.

• Share your own reading preferences.

• Do a Goodreads Giveaway—It is worth the price.

• There is so much more.



How it Works (The Algorithm)

Exposure on Goodreads 
comes from one of two 
ways:

• User engagement

• Paid advertising

THAT’S IT! There is no 
mystery to figure out!



LET’S DIVE IN!
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YOUR GOAL AS A 
GOODREADS AUTHOR IS TO . . .

-Get a lot of followers (and friends too!)

-Continually add new friends (capped at 5K).

-Get your books into your followers’ and 
friends’ feed often to make use of that free 
engagement exposure.



HOW TO GET IN THE FEED
-You post or interact.

-Your friends post about or interact 
with your books.



FRIENDS AND FOLLOWERS WILL . . .
-See your activity in their feed.

-See in their feed when their friends post 
about your book.

-Get an email when you:

-Have a new book release.

-Host a book giveaway.

-Write a blog post. 
*Unless they’ve opted out in their settings.



HOW TO FIND FRIENDS & FOLLOWERS
-Post cool stuff.

-Use your three “Currently Reading” slots 
wisely. (At least two should be your books!)

-Periodically ask your followers on other 
social media to follow you on Goodreads.

-Run giveaways (on or off Goodreads).

-Look up other authors in your genre and 
add their friends. (For example . . .)



WAYS TO GET IN THE FEED
-Ask your followers to add your book to their “Want to 
Read” shelf.

-Update your book review section.

-Like and comment on existing (positive) reviews.

-Ask readers (plus your street team!) to like and comment 
on existing reviews (do this for Instagram and Facebook 
giveaways).

-Create a Goodreads Giveaway.



THE FEED

https://www.goodrea
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CREATE AN ACCOUNT



BECOME A

This is different than simply having an author 
page. This allows you to claim your book, interact 
with readers, do paid promotions, and more! 

If you do not see 
that badge in your 
profile, you have 
not yet joined the 
Author Program!



GOODREADS AUTHORS 
CAN ALSO . . . 

-Start building book buzz as early as when you’re 
writing the first draft.

-This allows readers to add your book months to 
years before its published.

-Which gives you a head start at being seen and 
building word-of-mouth interest for your book.



HOW TO BECOME A GOODREADS AUTHOR

1. Create your profile.

2. Look up your books. Click the author name. 
At the “Is this you?” prompt, click “Let us know.”

3. Submit your application. They'll email you when you're 
approved.

4. Once you have your author page, update your headshot, bio, 
and add a link to your website.

Instructions:  https://www.goodreads.com/author/program

A good article: https://www.goodreads.com/blog/show/1106-what-
authors-should-know-about-joining-the-goodreads-author-program

https://www.goodreads.com/author/program
https://www.goodreads.com/blog/show/1106-what-authors-should-know-about-joining-the-goodreads-author-program


INTERACT AS A READER



Be careful that your Kindle 

doesn’t update automatically!

-ADD YOUR 
FAVORITE BOOKS 

(AND RATE THEM).

-ADD BOOKS YOU 
WANT TO READ.

-RECOMMEND 
BOOKS.



USE THE APP 
TO ADD 

BOOKS BY 
SCANING THE 

COVER



JOIN THE 
ANNUAL 

GOODREADS 
READING 

CHALLENGE



POST UPDATES 
ON YOUR 
READING 

PROGRESS AND 
WHEN YOU 

FINISH A BOOK. 
THIS LETS 

READERS SEE 
YOU!



YOU CAN EVEN POST 
UPDATES WHEN YOU 

RE-READ YOUR OWN BOOKS. 

I DID THIS WHEN PROOF-
LISTENING TO THE BLOOD OF 

KINGS AUDIO BOOKS.



REVIEW 
BOOKS—
BUT YOU 

DON’T HAVE 
TO REVIEW 
ANYTHING. You can post your endorsements, but you 

don’t have to give a star ranking.



DON’T REVIEW YOUR BOOKS
But DO make good 

use of the book 
review section.



You can include 
purchase links, 

images, excerpts, 
and write anything 
you want to help 
intrigue readers 

and sell your book.



You should update these for ALL your books regularly, but 
especially right before you have a sale or a planned promotion.



LIKE AND COMMENT ON REVIEWS



IF YOU’RE TIMELY, 
YOU CAN ALSO 

JOIN IN ON 
CONVERSATIONS



-Ask your influencers and/or street team.

-Ask in your newsletter.

-Ask on your social media.

-Ask in the back matter of your novels.

ASK READERS TO REVIEW YOUR 
BOOK ON GOODREADS



ENGAGE POSITIVELY WITH 
POSITIVE ACTIVITY

Whenever  you interact on 
Goodreads, everyone sees it! 

Be positive.



LIST YOUR BOOK AT BIRTH

-This allows you to start building book 
buzz at the earliest stage.

-It allows readers to add your book 
months to years before its published.

-Gives you a head start at being seen 
and building word-of-mouth interest.



https://www.goodrea
ds.com/book/show/5

9022427-onyx-
eyes?from_search=tr
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https://www.goodreads.com/book/show/59022427-onyx-eyes?from_search=true&from_srp=true&qid=23uDm3w7IB&rank=1#CommunityReviews


UPDATE READERS ON  
YOUR PROGRESS

-Let your readers know what you 
wrote.

-Give spoiler-free sneak peeks that 
intrigue readers.

-You can post teaser images too. Use 
Pixabay and other free sites to find 
fun, royalty free images.





ASK BETA READERS TO WRITE 
EARLY REVIEWS

-Once you have a first draft complete, 
you can give it to beta readers, then as 
some to post early (positive) reviews.





UPDATES AND INTERACTIONS
-Everyone who has added your book will see your updates 
in their feeds.

-When a Goodreads user interacts with your book, all their 
friends see what they did in their feeds.

-You can ask your author friends to cross promote by 
clicking on each other’s reviews. This way, it’s not only you 
liking and sharing reviews all the time.

You can ask your street team to engage with posts as well, 
which will share them with all of their friends.



TAKE TURNS LOVING 
ON YOUR BOOKS

-Update your book review section.

-Like and comment on new reviews 
(space them out over the week).

-Occasionally share reviews to your 
other social media.

-Check your book’s metadata and 
make sure it’s correct.



READERS WILL ASK 
QUESTIONS

-You don’t have to answer them all.



YOU WILL FIND QUESTIONS . . .

-On your Goodreads Profile page: 
https://www.goodreads.com/author/sh
ow/2869923.Jill_Williamson

-On your Goodreads Questions page: 
https://www.goodreads.com/author/2
869923.Jill_Williamson/questions

https://www.goodreads.com/author/show/2869923.Jill_Williamson
https://www.goodreads.com/author/2869923.Jill_Williamson/questions


DEPENDING 
ON YOUR 
SETTINGS, 

YOU MIGHT 
ALSO FIND 
THEM IN 

YOUR EMAIL



QUESTIONS 
ALSO 

APPEAR IN 
THE FEED
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Kindle Notes and Highlights



DO A GOODREADS 
PRE-RELEASE GIVEAWAY

-Only do the $119 option.

-Give away 1-3 paperbacks or 1-100 ebooks.

-Ebooks are free! You pay for paperbacks.

-End the giveaway BEFORE your release day.

-To enter, people MUST add your book to their “Want to 
Read” shelf.

-All of those readers’ followers saw your book in their 
feed. “BOBBY entered a giveaway for Thirst.”

-Run this pre-release because Goodreads will email 
everyone who has added your book on your release day.

-Don’t forget to mail books to your winners!







BOOK STATISTICS







THERE IS SO MUCH MORE!

-ADDING YOUR BOOK TO LISTS

-READER’S CHOICE LISTS

-DISCUSSION GROUPS

-PAID ADVERTISING



IT’S OKAY TO FEEL OVERWHELMED

-Pick one thing and try it.

-Once you feel comfortable, pick 
another thing to try.

-Every little bit helps.

-Growth on Goodreads happens slowly, 
over time. Be patient with yourself and 
the process.
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QUESTIONS?


